IIRSZEiiX

www.gkaozx.com Bifge : 010-5751 5980

EATIT R PH X e =808 ks S 4y
HAE R 2017. 5
AR 120 45 iEar 150 40

ALEREEE 12 0T, AL 150 G BT I 120 SR, SN R AR b At
i LIEATR.
$—B0a: WHEB(H=T, 30 4)

W (LS HEAELS S, £0.548)

WP S BEUTE. BERERISISAT—ME . WEHEHT 1 A, B C S ALa0 il AL
{EEM ., WrSE B ELATGERG . (3T 10 FhEh a4 a7 ?FJ‘L!‘J‘EW [T /NI, B
A O — i
{6 : What is the man going to read?

AL A newspaper.,

B. A magazine.

C. A hook.

HER AL

1. How ore the wo speakers poing e coneer?

A, By car, I3, By hike, . By bus.
2. What did the man do durdng the weckemd?
A, He went sailing, B. He watched TV, C. He visited a castle.

3. Which muscom did e gicl visit with her class?
A The Sectence Museum. £, The Natwre Muscwnn, C, The Art Museun,

4. What presenl will the woman gt for ﬂ}itm]'l._\"_"
A A toy. B A pilt card, €. A sct of hooks,

5 Which of the following will the man buy?
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6 B, BERETM,
&, How was the weather [or most of the woman's holidey?
A. Wet. B. Windy. C. Sunny.
7. Where does the woman advisc the man 1o slay?
A.In a tent B. A1 a hotel. C. [n a guest house,
FHTEHH, BEES EOME,
8. What is the woman planning lo study?
A. The types of celebration.
B. The origins of the festivals,
C. Pegple’a altitudes 1o the [estivals.
9. What has the woman alrcady discovered?
A. Similar ways of having camivals in countries.
B. The link between the camivals and the seasons.
C. Seasons in which different festivels are celebrated.
WS S bR, B 10 E 12,
10. Where are the two speakers?
A. In & shopping center. B. On a plane. C. AL an airport.
11. What was the man most satisfied with?
A. The total environment.
B. The prices in the duty-free shop.
C. The diztance from the Gete 1o Immigration.
12. What can we leam about the man?
A. He is from Canada.
B. He has just got his suitease.
C. He is leaving for an Asian country.
UrEE O BAT R, B 15 15 8.
13, When is the meeting held?

A. On Thursday evening.  B. On Sunday moming, C. On Sunday evening.
14. Why do people need to pay £3 each week?
A. To pay for heating B. To rent the hall. C. To collect informatian.

15. Why does the man make the phone call?
A. To arrange a weekly meeling.
B. To provide & sports programme.
€. To introduce the volleyball elub.
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Power Net Software
ORDER FORM

Customer number: | 16
Name; David _17 _
Address; 48 East Charles Streat, ¥entura, CA
Software: Professional edition of Viva Voce, with an extra _ 18 software
Price: $280 with __ 19 discount
Time of delivery: on 20 afternoon
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LirizminR.

fAl: I's 30 nice to hear from her again. , we last mel more than thirty years sge.
A. What's more B. That's to say C. In other words D, Believe il or nat
ERRD,

21. 1 don't think she visited the exhibition this moming, she was with me al thal time.
A. though B. or C. but D. for

22. If you go to buy the 1op best-selling CD, please get lor me.
A. one B. it C. this 0. that

23. —1 think the paper is taking you a long Lime to write.

-l on it for almost & month now.

A. worked B. was working C. am working D. have been working
24. They have quite a few spggestions abowt the service can be improved.

A. that B. why C. how D. what
23 exnclly what was wrong with himn, the doclors gave him a coraplete examination,

A. To discover B. Discovering
C. Discovered D. Having been discovered
26. —Do you mind if I go oul this evening?
—1 don’t mind what you do you let me know shead of time.
A. ever since B. in case C. as long as D. even thaugh
27. Please wear your best clothes on Monday, as your class photos then.
A, will take B. will be taken C. have waken D. have been taken
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28, Thanks for your useful adviee; otherwise 1 __ such rapid progress.
A. didn't make B. couldn’t have made
C. hadn't made D. shouldn't have made
29. We have a leaming center kids do independent and self-directed leamning activities.
A. which B. when C. where D. whose
30. —Did you have to do much for the dinner party?
—Helen everything by the time [ got home.
A. has finished B. will finish C. would finish D. had finished
31. To tell the uuth, 1 dida’t expect thet there were so many people the ides.
A. supported B. supporling C. to support D. having supported
32. An accident happened on the main road. Thal is traffic seemed 1o slow suddenly.
A. why B. how C. when D. what

33, —Is this tea good cold as well?

— with ice, Lhis Les is especially delicious.

A. Served B. Serving C. Having served D. To be served
34. They've seen many famous scholers in the conference. How 1 wish [ it!

A. have attended B. will atend C. would anend D. had sutended
35. he is remembered for is his humerous style when he is talking

A, Where B. That C. What D. How

BV wEHR( 20 0E; B0ELS &, #304)
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D¢ What You Enjoy

Sometimes you may find thet you are not happy in your life, although everything s going
well. Most of the time you have to _ 36 this kind of unhappy life, since it is really hard to make
changes and move on to a new business, which often involves Laking .

My father, however, was a quite different example. When I was about 9 or 10, he told me
that 1 should be whatever | wanted when I grew up, s0 long a3 I _ 38 it He said that if | were
not feeling 39 | 1 should try 1o change my life to make it more delightful , and [ would find real
_40 as a result. From him I learned a great lesson on the 41 of doing one's favorite.

My father got inte the insurance industry when he was very young, and he wes very _ 42 .
He became one of the company's top salesmen, even though he was only 25 years old. Scon he
became one of the first independent insurance salesmen in cuc state. _ 43 | he decided lo leave
his successful _ 44  and move on lo other fields. You might _ 45  why he did so. The answer
was simple; he liked to do something challenging, something that __ 46 his strenpth and ahbility,
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especially in a way that is interesting. My father just wanted to have a try, and so he did. After
leaving the insurance company, he worked in social media and ther in digital technolegy, which
really 47 him. Of course he wasn't successhul in everything he tried, but he told me for
__4B _ that he did something he liked, and that he had the _ 49  of doing what be enjoyed.
_50 _ one’s comfortable life is not easy. T've leamed Lhis from my father, and [ can say no
_ 51 s good or bad, itis _52

matter whether the doing one’s faverite. When we do

something we love, it gives us extra 53 1o meet our goals, which arc associated with

psychological well-being and health. As long as we have no __54

end give il a try, we are forced

to push against ourselves, Afier all we all want Lo be where we are __ 55 curselves.

36. A. lose B. slop C. share D. continue
37. A risks B. wms C. steps D. suggestions
38. A. promised B. enjoyed C. admitted D. adjusted
39. A lucky B. safe C. comforiable D. special

40, A. concem B. pleasure C. strength D. talem

4l. A. value B. honer . control D. relief

42. A. sensitive B. cautious C. oplimistic D. successful
43. A. Besides B. Therefore C. However D. Meanwhile
44, A, schedule B. career C. reform . competition
45, A. wonder B. explain C. blame D. conclude
46, A. limited B. predicted C. tested D. affected
47. A, confused B. shocked C. disgouraged D. attracted
4B. A. free B. cenain C. good 0. real

49, A, saisfaction B. sympathy C. responsibility D. security
50. A. Protecting B. Selecting C. Leaving D. Arranging
51. A. function B. result C. signal D. attilude

52. A. simple B. normal C. populer D. worth

53. A. motivation B. consideration C. sccupation D. qualification
54. A. rights 8. faulis C. regrels D, excuses
55. A. convineing B. evaluating C. representing D. challenging
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A

Buy One Give One

Buy One Give One(BLGL }is & Singapore-based business and nen-profit organization with
a job 1o create a world full of giving. We help businesses around the world give back in
meaningful ways so that they can create measurable and long-lasting influsnce, Since 2007, we
have worked with more than | ,600 businesses cresling more than B2 million pgiving activiliea.

Our business allows consumers, who may fecl disconnected from the problems of the
developing world, to become involved in social problems while sull purchasing flor
themselves. For example, shoe brands like TOMS promise to donate one pair of shoes for every
pair purchased. Soaphox pives soap lo a needy child with every purchase. Watch company
WeWood planis & tree every time you buy a walch. They have helped socislly-conscious
consumers purchase products and feel good about providing help 10 others.

See what some of our members say aboul being a part of B1GI.

* Karen Ormerod

Every product purchased at our store influences the lives of disadvantoged people in the
world. | kad never imagined [ would be operating a business that could change people's fives. We
are making a real difference by just doing whar we normally do. It is a wonderful experience.

« Ben Baker

What & good way of distributing resources ta where they need to be, giving people the gifis
of giving, and adding value lo organizations along the way. We have already made 160,000
giving activities through B1GI. Giving hes become a necessary part of our everyday business. It's
absolutely brillians.

B1G1 focuses on the influence of giving on people’s lives rather than simply the amounts
donated. Our programs siress giving habitually in order to create growing influence around the
world. When you join the BIG! giving program, you cresie your own unique giving stories,

We do hope you can become a member of us!

56. According to the passage, what does BIG] do?
A. Dongte the profits to the peaple in need.
B. Help consumers purchase their favorite producis,
L. Give away something extra when a produet is sold.
D. Instruct owners how o opersle businesses effectively.
57. How do the members feel about themselves as a part of B1G1?

A. Confident. B. Proud. C. Generous. [. Energetic.
58. What is the purpose of the passage?
A. To invite businesses to BIGI. B. To promote the products BLGL sells.
C. To describe the gifts BIGI gives. D. To introduce the activities B1G1 involves.
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B
I Was the Doughnut Lady
In 1.|]11"|.'r'.r_~ail:|' I had & |'|;-|rl—li|i|!'. j[!]: al i shtlp that zold 1!11LI§._1]1!1L:[S
and coffee, Situaed on a bleck where several buses stopped, it served
the people who had a few minutes to wait for their bus.

Every aftemoon arcund foue o'clock . a0 group of selwalehildren

would burst into the shop, and business would come to a stop. Adubs
would glanee in, see the crowd and pass on But 1 didn't mind if the doughnuts
children waited for theie bus foside. Sometines 1 would hand out a bus

fare when o ticket went 11!1'55in|:;_-'.t!1r.1}':i rl‘:pu[!l the pext Ilil:\'. On sMowy du}'s 1 would giw_' away
same doughnuts. [ would lock the door at elasing time, and wee waited in the warm shop until their
bus finally arrived.

I enjoved my young friends, but it never occurred to me that 1 played an important role in
their lives—until one aflernoon when o man eame and asked if [ was the girl working on weekdays
around four o'clock. He identified bimsell as the Tather of twa of my Favorites,

n ) b 1 i

[ want you to know [ appreciate what you da for my ehildren, 1 worry about them taking wao

I
arc with the doughnuat lady, 1 know they are zale. " T told him it wasnt a big deal, and that |

buses to get home. [t means a lot that they can wait here and yeu keep an eve on them. When they
enjoved the kids.

So I was the Doughmn Lady. | not only received a title . but became a landmark.

Wow 1 think abiout all the peapls who keep an eve on my own children, They become, well,
Doughnut Ladies. Like the men at the skating ank ( BFRE7) . who let my boys ring home; Or the
bus driver who deove my daughter to her stop a1 the end of the mute at night but wouldn't Jeave
until [ areived to pick her up; Or that nice police officer who took pity on my boys watking home in
the rain when [ wns at work—even though the phone rang all the nest day with ecalls from curicus
neighbors. " Was that a police car [ saw at your bouse last night?”

That wasn't a police car. Thal was a Doughnat Lady.

59, According w the passage, the author sometimes

A, sold bus tickets to the childen

B. gave the children free doughnus

C. did business with the children’s help

2. ealled the children’s parents to pick them up
60. By soying ... it wasn't a big deal {Para. 4), " the author meant that

A she hadn'l done anything significant

T sl haeln’t spent mueh tme with the children

(.. she hadn't made a lot of money from the children

13. she hadn'i found it hard ta get along with the childeen

EREAE T (IR

ERRIE2RS : bj-gaokao
7/12



IIRESiE

www.gkaozx.com Bifge : 010-5751 5980

61. What can we learn about the police officer?

A He took Lhe boys to the police station.

B. He helped the hoys look for their mother.

C. He drove the boys back home in a police car.

D. He managed o make sure of the boys' identity.

62. The passage suggests that __ .

A. running & business requires skill

B. devotion should be everything in life

C. taking responsibilily is 2 moral virue

D. there are always no small acts of kindness

C
“We haven't found anything that we can’t recycle!”

Cigarente ends are everywhere—littering our streets and beaches—and for decades they've
been thought of as “unrecyclable” . But & New Jersey based company, called TerraCycle, has
taken on the challenge, and has come up with a way to recycle millions of cigarette ends and um
them into industrial plastic products. Its aim is 1o recycle things that people normally consider
impossible to reuse.

Obviously it would be even better for the environment if everyone just stepped smoking, but
the statistics show that although there has been an increase in anti-smoking ads and messaging,
between 2000 and 2014, global sales of cigareues increased by 8 percent, and a whole lot of these
cigareite ends are ending up as trash. Since most of our litter evenlually ends vp in walerways,
cigarette ends can surely pollute the surrounding environment. “It only takes & single cigarelte end
to pollute 8 Liter of water, ™ TerraCycle founder, Tom Szaky, said. “ Animals can also mistake
littered cigarente ends for food. ™

So how do you go about wming all those poisonous ends into something useful? TermraCyele
does this by first breaking them down into separate parts. They mix the remaining materials, such
as the tobaceo and Lhe paper, with other kinds of rubbish, and use it on non-agricultural land,
such as goll courses, The [ilers ( 7389 ) are & litde harder. To recycle these, TemaCyole first
makes them clean and cuts them inta small pieces, and then combines them wilh other recycled
malerials, meaking them inte liquid fer industrial plaetic producta.

They're now also expending their recycling offerings to Lhe rest of the B0 percent of houschold
waste that currently can't be recycled, such as chocolate packaging, pens, and mobile phones. The
goal is v use the latest research 1o find & way to slop so much waste ending up in lendfill
{ B HHE) , and then get companies lo provide money for the process. And so [ar, il's working,

“We haven't found anything that we can't recycle, " communications director of TermaCycle,
Albe Zakes, said. “But with the amount and variely of packaging and litter in the world, we are
always looking for new waste streams to address. "

M= W I1ZE)
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63. What does TerraCyele intend 1o do?

A. Search for recyclable materials for use.

B. Deal with as many cigaretie ends as possible.

C. Produce new kinds of industrial plestic products.

D. Recyele what used to be considered unreeyclable.

64. The underlined word “irash™ in Paragraph 2 probably means

A. rubbish B. poison C. disaster D. ruin
65. What does Paragraph 3 mainly talk hout?

A. The effective use of cigarette enda.

B. The process of recycling cigareite ends.

C. The difficulty in recycling cigaretie ends.

D. The reasen for breaking down cigarette ends.

66. What Albe said in the last paragraph implies that

A, there is more and more waste to be recycled

B. it is dilficult for TerraCycle to recycle everything

C. TerraCycle is trying to meet the challenge of new waste

D. TerraCycle has successfully recyeled a large amount of waste

D
Current Culivre: Is Common Culture Alive?

The digilizing and globalizing world is changing the working of culture. As some see it, cities
and nations are losing their common colture and their general spirit: people can no longer count on
those around them valuing any of the same music or filme. Others argue that & common culture is
not dying so much &s changing forms ; it is less and less attached 1o a particulsr area and ever more
linked 10 global networks,

The facis Iead to the change thal anyone can become a cullural producer today, that the
culture is increasingly available everywhere you want it, and wheneser you want it, not just in the
iwo monthe after the movie or book came oul. Culturzl possibilities have mubtiplied as a result, hut
the change also means fewer cultural moments, It is easy to find the change in terms of loss of
diversity of society. So what will it mesn if globalization tums us inle cne wide world culture?

For the enthusiasts of these changes, culture is not aboul popular artists or books, bul centers on
pletforms like Google and Wikipedia, where every variety of culture brings about the exchange of
knowledge and ideas, and makes connections across bounderies. It is perhaps debateble whether two
people who have participated in such websites, but in totally different comers of them, have hed a
cullural experience in common. In fael, these platforms become very successful with & large crowd of
people, who build things tagether, share informalion, and forward articles back and forth.

M=%l WMIMFI1ZH)
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There are atill more questions. What does it mean for the [uture of countries that cullure now
goes beyond the limils of the nation? ls there anything 10 defend and presecve in the passing
cultural world, or is Lthat merely to faver pen over printing press, horse over autemobile?

Up to now a growing quantity of culmre has been globally spreading and developing. More
individuals { -~ A }than ever have the chances to be makers of culwre . even if that means more to
choose from &nd fewer standards to be reached in common. What it means is this strange feeling;
that of heing more connccted than ever, with one-click access to se much of the cultural hervest
around the world, end yet, of being starved for having similar interests and opinions with others,
concemed only with ourselves.

67. In Paragraph | the author indicates

A the missing of commen culture

B. the cultural diversity among people

C. the disadvantage in the digitizing society

D. the double standard of culiural evaluation
68. It can be inferred from Paragraph 3 that .

A. people feel salisfied with the current culiure

B. enthusiasts ook for current eulture from famous artists

C. disappearance of common culture is a problem to be solved "

D. common cullure may exil inlo websites thst connect the world '
69. Acconding to the author, Lhe inerease of cultural possibilities can be caused by ;

A. agreement with commen culture B. individuals as cultural producers

C. popular aniists and books available D. & reduction in development of culture
70. What is the author’s attilude towards current culure?

A. Uninlerested. B. Approving C. Uncertain. D. Critical.

FoW(Hsa; |hE2 4, 31057)
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Sponsorship in Sport

Sponsorship in sport is ususlly in the form of financial assistance offered by a commercial
organization lo & person or & leam in return for publicity.

Most people admil that sponsorship in sport is necessary. For one thing, sporl hes become
increasingly expensive to manage, and players need money 1o be sble to participate at o high
level, For another, watching sport has become a major form of social entertainment, so sponsarship
of sporting evenis helps companies to promote their produets. 71 The only negative aspects for

a sponsar are if an athlete should play badly or misbehave, but penerally sport creates a pgood
image( JE 4 ) for a company by conveying health and filness.

M=RiE HI0IT(I 12 T)
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__72  The organizers of the Olympic Games have been criticized for accepting sponsorship
from fast food compenies. People question why the organizers take money from such
companies. Public health expents believe il we really want to promate healih alengside excellence in
sport, then it must be linked by approvals for products which support good health. _ 73

Nowadays sponsorship is no longer limited to major events and pofessionals. Local 1eams and
young players are also sponsared, There is a tend also for amateurs to rely on sponsorship for
equipment, clothing, and 10 cover their expenses of training and competing even though they are
not full-time sporispeople. Se spensorship ensbles major world events 10 become more impressive.
_ 74  Besides, sponsorship enahles us to view our favorite sporting event on television, even
though it is laking place on the other side of the world.

However, such commercialization somelimes means compromise, and in [act, for some less
popular sports it may be & negative factor, and il may even result in the end of that sporting
code. Sports which are seen as less popular and therefore less commercially sueeessful can no
longer attract sponsors. _ 75 The uneven distribution of sponsorship could lead to the end of
some less popular sports, and could reduce our freedom of sporting choice.

A. It shoutdn't be related to any unhealthy products.
B. Spensorship may mislead players sbout sporting choices.
C. However, Lhis has caused serious arguments for some major events,
' D. The difficalty for the sponsors is to deliver value and growth for their brands.
E. It also pramoles panticipation at grassroots level, bringing sponts 1o everyone.
F. Tax reliel is another advantage, which means sponsership ean help to save money.
G. Sponsorship may create Lhe situstion of giving with the one hand and 1aking with the other.
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Dear Jim,

Yours,
Li Hua
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